FEBRUARY 2012 %

AN ITALIAN TREAT:
N RISTORANTE IN

-

= : LAIGWE CELEBRATING ITS

Luxury | . HRET BIRTHDAY THIS FEBRUARY
Lifestyle - B

Bible

~ BEST BRIDES:

1S THE MONTH

* LOVE, THEN WILL YOU

THE NEW RANGE T

More driver
enjoyment with
greater t?rﬁﬁi:_ ey

LI5S Webnasry JOL

(BT R

5 182010890287 7

ICON EXCLUSIVE:

AUDREY
EPBURN

MY SCENE

Set hearts on fire this
Valentine’s Day with Boux
Avenue's collection of

just-worthy lingerie




FROM DURABILITY TO DESI(JNF R

|1|:1.1.g.r. JEANS Are the wardrobe

staple; the most versatile item

that pecrer not only symbolises

comiodt, but 15 a '.lg,lh*
statement of unrivalled proportions -
ranging from the high street’s mass-
produced, ten-pounds-a palr versions;
elevating to the bespoke Udeshi
London's made-to-order Heritage
peams, and Flavio Braviatore's Blllonalre
Italian Coutwre jeans

5o how has such a simple fabrlc,
mtended over a century ago as a lowly
cower for wagons and tent material,
reached such fashlon helghts?

it weas by accident that Lewi Strauss
became a fashion entrepreneur and
inspiration for decades to come: in
1853, at the age of 24 and a German
irmmigramt during Caliternia’s gold
rush, Leob [later Leyi) Strawss joined
his brather’s business , selling dry
goods inThe Land of Opportunity:
By chance, a prospective buyer
asked what he was offering and
declared he “should have
brought pants!® {as he was
yet to find a durable
pair} = and from then
the iconic jeans
brand was bom.

The denim cloth was
first wiorn by gobd mdnérs ad
wast overalls, but after comfon

complaints, Lewvi Strauss began to use
a more versatile twilled French cloth
~‘sopge de Mimes' - which created
the nickname of ‘denim jeans’ known
worldwide today,

Sociotogical and economic factors
also contributed to the extraordinary
growth of denim: World War Two
made it a mass market, with rivals
Wrangler and Lee wying fora cut ini
the burgeoning market (it was the
wardrobe choice for off-duty soldiers),

Today you can't move for seeing the
next pictura of a celabrity wearing
the latest style or cut of jeans, but
arguably the first person 1o make it &
true style symbol was lames [ean in
Rebel Without A Cause - giving jeans
icanic status and ins@inng an enting
generation

I wras curming e 198005 That jeans
became truly high fashion, with
Calvin Klgin leading the way
with its notorious advertlsing
y CAMPAIGNS, All the main
fashion houses have
incorporated the cloth
into thedr catwalk shows
and season collections -
proving how far denim has
corme from its humble beglnnings,

Oscar Udeshi, creative director and
founder of Udeshi sawvs "Denim ks the

ipair of rousers for aur generation and
has LN frorm muirsers Eo M.p!,-'r.ﬂir ima
cantury. Denim i a staple, yot in the
hands of a few it can be & luourious
product as well',

You'll know you're Buying into luxury
when wearing Flando Briatones
Billianaire [talian Couture range; @ech
piece is hanadmade in I1.'|I:|r iry erryall
artisan workshops, in lmited numbars,
with special attention paid 1o the wlira-
lune Fabrics, materials pnd details
Briatong Say'% that “Lusosry (5 1o feel
good and comfortable in the ftem

ol wear; the cut, the fabric, and

the details. | think vhat in today’ fast
paced sockety, denim ks a key element
in our wardrobe's and needs (o take us
through the day straight into evening’
heoessorised with leather detall such
as python, crocodile skin and ostrich,
velvet pockets and even gold thread
stitchinglll, the luxurious Billionalre
Couture Jeans are definitely worthy

of evening wear status, and prove just
how far dendm has been transformied
over the last century.

Billionaire Itallan Couture
www. billlonalrecoutune.com
Levi's

www.eLLlevi.com
Calvin Klein Jeans
wiwwicalvinkleinjeans.com
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